RICHARD FLORIDA BELIEVES CREATIVE
PEOPLE COME IN ALL COLOURS AND THAT
THEY ARE THE KEY TO THE NEW ECONOMY

If he didn't already have a catchy name, Richard Florida
could easily be dubbed Mr T. His celebrated theory of
economic prosperity is based on Four T's, And it was

his T for Tolerance that landed the personable American
professor in Capital T Trouble when he flew into Noosa
last Navember and media coverage played the gay card.

Not that he intended to create a stir by advocating
painting the town pink. He simply asserts that to flourish,
a community must embrace tolerance, inclusivity and
diversily in its population base. He believes his other
three T's are just as crucial: Talent, Territorial assets and
Technology.

Florida's views are given substance by his impeccable
credentials. With & PHD from New York's Columbia
University, he is Director of the Prosperity Institute and
Professor of Business and Creativity at the University of
Torento, a best-selling author and lauded as a leading
public inteflectual on economic competitiveness,
demographic trends and cultural and technological
innovation. ‘

Pro-active business leader Mark Stockweli was so
impressed with Florida’s books he footed the bill for him
and his wife Rana to make a dramatic visit to Noosa o
undertake research and talk it up with a host of movers
and shakers at a packed-out seminar at The J.

As developer of the thriving new Noosa Civic shopping
complex and business park, Mark was motivated by a
dasire to give back to the community with a vision of
strengthening Noosa' economic base. But more than
awarm and fuzzy talk fest, he was determined to use
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Florida's visit as a catalyst for something
tangible.

He then assigned Libby Caliister,
Stockweli's Community Liaison Manager,
to oversee an ambitious project over

the next 12 months. They enlisted the
support of Mayor Bob Abbott, the Noosa
Shire Council and state government anc
together they came up with the brainchiid
of the Noosa Creative Alliance.

Libby outlines the three stages: Florida's
Creative Class Group has heen
commissioned to write a research paper
on Nogsa, assessing the existing talent
pool and measuring the other three T's; the
second stage was to get Florida out here
to ligise with stakeholders and the final
stage will be the Creative Communities
Leadership Program to kick off April 16 and
17 with a two-day seminar.

“We need to get 30 ‘catalysts’ willing to
denate about five hours a week to drive the
programs that emerge fram the seminar.
The Creative Class Group will facilitate the
process but the community and business
leaders will drive it. The 30 volunteers will
represent & broad cross-section of talent
and all walks of life,” explains Libby.

She says with the Super Council looming,
there is an urgency o urbo charge Noosa
and strengthen its economic base to
ensure the laid-back tourist town is not
overshadowed by the go-ahead energy of
Marcochy and Caloundra.

One key challenge will be how o attract
‘creative workers' to Noosa. Florida
disputes the Build It And They Will Come
approach. He claims that a region must
deliberately create the right cultural
environment to attract creative workers.

In his address at The J, he poinied out that
the developed world is experiencing a shift
from an industrial economy to a creative
econcmy and that creative workers are vital
in the same way blue-collar workers were
vital to manufacturing in the 1950s.

Who are these creative workers or
‘knowledge workers'? They include anvone
who uses mental abilities: inveniors,
scientists, engingers, enirepreneurs,
technclcgy experts, writers, artists,

pesformers, filmmakers, designers,
tairdressers, chefs; the list is endiess.

“The raal stuif of ecanomic growth is
human creativity and everyone is creative,
says Florida, We must stoke the creative
furnace that lies deep within every single
human being”

“We are wiinessing the rise of the creative
class, which is changing the way we work.
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This is the era of the Barefoot Executive
who holds meetings on the beach wearing
board shorts and a t-shirt!

“At the turn of last century, 50 per cent

of people worked on farms. By 1950 the
agricuttural age had shifted o the industrial
age. In 1980 only 5 {0 10 per cent of
people worked in.creative industries but
then an economic tsunami hit and today
40 per cent of the Australian workforce is
employed in creative fields. We can expect
{c see 20 million new jobs in the creative
sactor over the next decads,”

“For a community to create and attract
talented peopie it needs to be open-
minded and allow people to express
themselves regardless of age, gender,
race, sexual preference and lifestyls.

“The people who made America great were
immigrants but America has forgotten who
made it great and is closing its borders

to migranis. Australia has an opporiunity

to prosper by being open-minded and
welcoming.”

Florida claims where you live is essential

to happiness. He surveyed 28,000 people
who ranked relationships, place and career
as ihe three keys 1o a fuffilling life. "We take
incredible joy from the place where we

live. It must have great infrastruciure, great
opportunities and great leadarship.

“Human beings on our own are not all that
great. When human beings come fogether
in supportive communities, it makes us
better, smarter, mora productive and able
1o find new ways of growing things, making
things and doing things."”

He believes that Noosa has an “incredible
soul” ihat cares about the environment and
people and has the pofential to become a
place where creative workears flourish. b
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